
WHO WE ARE.  WHAT WE DO. 
 
 





FOR US, It’s all about the work. 
 
 



INOLEX



EXELON
WE MADE EXELON FEEL MORE PERSONABLE.  



BAYER
We built a more credible, based-in-scientific-research creative platform for Bayer 
Environmental Science.  



CHASE HEALTH ADVANCE
WE HELPED DOCTORS SHOW THAT THEY CARE ABOUT THE COST OF 
HEALTHCARE. 



CHASE CARD SERVICES



NOUVEAU COSMETIC
OUR APPROACH TO BEAUTY MEANT HIGHER PROFITS FOR AESTICIANS. 



ISOLOGEN



AMTRAK



U.S. SECURITY CARE



THE WHARTON SCHOOL
WE re-defined business leadership—close to home and abroad.  



BALANCE



WOMEN’S CAMPAIGN INTERNATIONAL
WE showed the world the true power of courage. 



WILMINGTON TRUST
WE MADE wilmington trust feel even closer to their markets. 



LAWYERS.COM
WE LAUNCHED AN EASIER WAY TO FIND THE RIGHT ATTORNEY. 



V3 INSURANCE PARTNERS



BRANDING.



BEFORE AFTER

CMYK

2 color
PANTONE 2727 C + 100% Black



DESTINATION MARKETING.





DIGITAL MARKETING.



CONTENT MARKETING



E-MARKETING
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The  Marketing  Minute
is  brought  to  you  by
Altus  Agency,  a  lean,
mighty  band  of
thinkers,  strategists
and  doers  who  build
brands  that  change  the
future.  Idea-­enablers
who  understand
consumer  behavior  and
deliver  forward  thinking
solutions  with  amazing
results  on  time  and  in
budget.  We  make
happen  what  needs  to
happen.  It's  what  we  do
next  that  counts.  
  

*Ask  about  our  free
brand  audit.  

  

Chloe  Williams  <chloefw2494@gmail.com>

Marketing  Minute  -­  Help,  my  digital  display  ads  aren't  working  
1  message

David  Jefferys  <jefferys@altusagency.com> Thu,  Mar  9,  2017  at  2:26  PM
Reply-­To:  jefferys@altusagency.com
To:  chloefw2494@gmail.com

Help  -­  my  digital  display  ads
aren't  working  

Before  I  dig  into  some  of  the  reasons  why  your  ads
may  be  underperforming,  remember  that  click-­through
is  just  one  metric  used  to  measure  the  effectiveness
of  a  digital  ad  campaign.  

Engagement  rates  are  just  one  aspect  of  the  ad's
success  or  failure.  Many  companies  view  their  digital
display  ads  as  being  a  tool  to  drive  brand  awareness,
as  well  as  a  direct  response  vehicle.  Unfortunately,  it's
tough  to  measure  that  sort  of  uptick  in  brand
awareness,  which  is  why  most  people  default  to  click-­
through  rates.  

There  are  lots  of  ways  a  person  can  find  your
business  without  clicking  on  your  display  ad  at  that
given  moment.  I'm  sure  there  was  a  time  you  saw  a
banner  ad  that  caught  your  interest  but  instead  of
clicking  on  the  ad,  you  found  the  company  or  product
by  using  a  search  engine,  or  typed  the  URL  directly
into  your  browser.    The  ad  you  saw  made  an
impression  on  you  and  you  took  action  when  it  was
convenient  for  you.  

Assuming  the  main  reason  you're  running  digital
display  ads  is  to  trigger  an  immediate  action,  here  are
some  reasons  why  your  campaign  may  be
underperforming.  

Bad  creative:  Regardless  of  the  medium,  creative
matters.  If  your  ads  are  not  visually  arresting,  if  your



WEB MARKETING



THOUGHT LEADERSHIP



SOCIAL


